
	  
	  

2015 Garden Trends 
Edited by Hugh Conlin 
  
What's trending in 2015 landscapes? The garden, now more than ever, is an 
extension of an individual.  
"Gardening reflects your personality and a healthy lifestyle” says Suzi 
McCoy, editor, Garden Media Group, Inc. Today’s tillers of the soil demand 
products that are not only reliable, but also have a positive impact on the 
planet. Brands that help consumers make positive environmental, personal 
and community impacts will pull ahead. Consumers need to feel guilt-free 
about their consumption.  
Organic and local food remains the basis for a sustainable, healthy lifestyle, 
people are changing the system to allow for everything from front yard food 
gardens to goats in cities and suburbs. Drying your laundry on a clothesline 
is making a comeback.  
The buyer mix at garden centers is changing. Millennials (comprised of 
people ages 18 to 35), Hispanics and young men are now gardening more. 
Here are the some trends identified as driving major shifts in purchasing.  
Consumers: Millennial generation makes up 25% of the population in the 
U.S. This group is bigger than the Baby Boomer generation and continues to 
grow. In particular, young men are spending $100 more per year on plants 
and garden products than the average consumer. Hispanics, the fastest 
growing segment of the U.S., have a cultural tradition of growing food for 
their family and sharing with friends.  
Wellbeing: Consumers want to make the world a better place, and they want 
brands to help them do it. Products that are environmentally friendly and 
safe for pets and children reign supreme.  
Outdoor Living: People are spending more on outdoor decor in 2015. They 
will use their outdoor spaces as an extension of their homes to entertain.  
Container Gardening: Small container gardens will pack a lot of punch in 
2015. Core group is inner city folks who grow on small spaces.  
Inner City Farmers: Neighborhood residents are rebelling against and 
campaigning for the reversal of ordinances. They will work to transform the 
neighbor-hood to the agri-hood, complete with urban chickens, beekeepers 
and lawn-less landscapes.  
Fashion Color: Within the color palette, vintage to muted rustic to teal hues 
will be hot in 2015. Container colors will match the current motif.  
Portable Gardening: The rise of "NOwners," those who prefer renting or 



sharing over homeownership. They want their gardens to travel with them. 
Adaptable and flexible planters with wheels, handles or other movable parts 
or lightweight durable products fit their lifestyles. Recyclable: eco-friendly 
containers, less plastics,  will be in demand. 


